48 The Caleb Report

[March-April 2012

Life Bisions International

vol. xxi « No. 2

CONCOCTING "GENERATION H”

Planned Parenthood’s Unprecedented Emphasis On Snaring Youth

“Creating GenerationHealthy!,” a new documentfrom
the PlannedParenthoodrederatiorof America(PPFA),
focusenjustonetopic. While thereis nothingof partic-
ular surprise,it doesgive pro-life activistsmajorreason
for concern.

Y ou mayhaveheardof The Lost Generation (born1883-
1900andfoughtWorld WarI), The Greatest Generation
(born 1901-1924and fought World War II), The Slent
Generation (born1925-1945),The Baby Boom Genera-
tion (born 1946-1964;so namedfor obviousreasons),
Generation X (born1965-1980gxperiencedeverakub-
culturesandcountercultures)Generation Y (born1981-
2004;so namedsimply becauseY” alphabeticallyfol-
lows*“X”), GenerationZ (born2005-2010alsoknownas
“Generationl [Internet]”), and, mostrecently, Genera-
tion AO (Always On—peoplewhoselives have been
influencedby the Internetand otheradvancedneansof
communication)While the namesandyearscoveredby
eachvary,thecategorieseekio describehegenerahtti-
tudeandroleeachhasplayedin society.

According to “Creating Generation:
Healthy!,”today’sgeneratiorof young
peopleshouldbe known as “Gen H”
(GenerationHealthy). In their intro-
ety ductionto Annual Report 2009-2010,
(seetheJanuary-Februard012edition
of The Caleb Report), PPFAPresident
Cecile Richardsand Chairmanof the
Board Valerie McCarthyandreferred
to “the healthlesgeneratlorever "for whichtheycredit-
ed their own group. Richardswrote the introductionto
“CreatingGenerationHealthy!”:

M
s Generation:
=% Healthy.

\ -fQ\ \,)__

Welcome to the birth of a new generation.

This is a time of amazing changes. New technologies, new atti-
tudes, and new ways of living are transforming our country, and our
world. And with this transformation come new challenges and new
opportunities for people to stay healthy.

Over the past century, many generations of women have sought
out Planned Parenthood as a trusted health care provider, a source
of reliable information about their reproductive health, and a pas-
sionate defender of their rights. In fact, one in five women has visit-
ed a Planned Parenthood health center at some point in her life.

Today, a diverse new generation of women, men, and especially
young people need a health care partner that speaks their lan-

guage, understands their concerns, and can stand by their side
every step of the way.

Planned Parenthood is that partner.

Through its more than 800 health centers around the country,
Planned Parenthood cares for three million patients every year,
providing preventive care that will help keep this generation safe.
Online—where this new generation lives—Planned Parenthood
receives 30 million visits a year. Planned Parenthood’s sex educa-
tion programs empower young people to reach their fullest poten-
tial to stay healthy. When it comes to defending access to health
care, no one fights harder than Planned Parenthood. And as the
global society becomes more closely knit, Planned Parenthood is
promoting the health and rights of people in countries around the
world.

A new generation is on the rise. We are here to help it soar. Togeth-
er with its providers, partners, and patients, Planned Parenthood is
working to ensure that this will be known as the healthiest genera-
tion ever.

Thereis oneoverridingmessagéhatcanbegleanedrom
Richards’words.PlannedParenthoodknowsit is losing
becauseyoung peopleare rejecting its agenda.Every
public opinionpoll showsthatpeopleundertheageof 25
areincreasinglyuncomfortablewith abortion.The solu-
tion?Goafteryouthlike neverbefore.Theearlierthein-
doctrinationbeginsthemorelikely it is thatayoungper-
sonwill staywith PlannedParenthoodstheygetolder.
Use“healthcare”to getthemin the door. Oncethis has
beenaccomplishedit is easyto spreadhe ungodlyphi-
losophythatpermeate®lannedParenthood.

“Creating GenerationHealthy!” is surprisinglylight on
text. Photographandgraphicsareusedto makethedoc-
umentappealingto the targetaudiencelt is little more
thanalargepromotionabrochure.

The introductionby Richardsis followed by a pageof
explanatiortitled “Meet GenH.” An explanations anec-
essaryelementor two reasonsl) PPFAIs concoctinga
newdescriptiveword for agenerationand?2) it is agreat
opportunityto flatter the targetaudienceby claiming to
“understand’its “specialneeds”:

THE WORLD IS CHANGING
A NEW GENERATION IS EMERGING

They are diverse, mobile, social, and plugged in. And they are
looking to connect with a healthier future.

ENTER PLANNED PARENTHOOD



For nearly a century, Planned Parenthood has worked for a world
where every woman has access to basic reproductive care and
knowledge. Today, Planned Parenthood is reaching out in new
ways to build a healthier and safer world for women, men, and
young adults.

CA LL THEM GEN H - THE HEALTHY GENERATION

They are set to be safer, smarter, stronger, more connected with
one another and with the world than any generation before them.
And with Planned Parenthood at their side, they will be the health-
iest generation ever.

“CreatingGenerationHealthy!”is dividedintofive parts.
The words usedastitles of eachsectionsupposedlyde-
scribe“GeneratiorH.” Thewordsarealsoveryflattering.
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Full-page photographs and statements of “fact” divide the sections in
“Creating Generation: Healthy.”

The first sectionis titled “Safe.” Accordingto PPFA,a
“healthierworld is in the handsof anewgeneration’and
this oneis “open, accepting,innovative,and adventur-
ous.” Thesequalitiesbring “opportunities”and “risks.”
What are the risks?PPFAtrotted out severalexamples
thatarepartof its usuaimantra:

» At leastonein four teenagegirls hasa sexuallytrans-
mitteddisease (STD);

* Oneout of everytwo sexuallyactive Americanswill
contractasexuallytransmittedliseasdy age25;

» TheUnitedStateshasthehighestrateof teenpregnan-
cy of all developedations; and

* TheUnited Stateshasoneof the highestratesof unin-
tendedpregnancy.

PPFAnotedthat,“Thesehealthchallengesreespecially
prevalenamongLatinosandAfrican Americans.”

Big problems.Justwhatcanbe doneaboutthem?There
is nothingto fearbecaus@®PFAis here(PPFAmust con-
vincepeopleit is existences essential toall mankind):

Every day, in cities and towns across the nation, Planned Parent-
hood’s more than 800 health centers are there for women, families,
and young adults—providing affordable birth control, testing and
treatment for STDs, including testing for HIV, lifesaving screenings
for cervical and breast cancer, and access to safe abortion serv-
ices—giving an evolving generation the means to stay healthy.

OnceagainPPFAmisleadsAmericansaboutits role in
thefight againsbreastancer(Don’t getusstarted!)

A quotation,supposedlyrom “Mary” of SanFrancisco,
Calif., makeghisportionof theadvertisementomplete:
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During college, | couldn’t afford annual visits at my regular OB/GYN
office. A friend suggested | visit Planned Parenthood for a free ex-
am. After some hesitation | went. | thank God that I did. During my
visit they found that I had the first signs of cervical cancer. | was 19
and terrified, but the staff at Planned Parenthood was supportive
and understanding. Six years later I'm healthy and still so grateful
for the excellent and compassionate care | received at Planned
Parenthood. | am studying to be a nurse now. When | graduate, |
plan to volunteer at Planned Parenthood so | can help women re-
ceive the medical care that they deserve.

It is uncannyhow PPFAalwaysseemgo comeup with
the perfectquotations—thosé¢hat sendthe precisede-
siredmessagsdf thisparticular‘Mary” existssheis prob-
ablyassociatewvith PlannedParenthood.

“Smart” is the title of the secondsection.PPFA states
that,“Healthybodiesstartwith healthyminds.” And how
doesonegeta healthymind?You will notbe surprised.
“Sexeducation,whichaccordingo PPFA*hasaproven
trackrecordof helpingyoungpeoplelearncritical infor-
mationabouttheir health,makeinformeddecisionsand
avoidunintendegregnancyndSTDs.”

The “Smart” sectionis chockfull of advertising.PPFA
bragsthatit is the“largestproviderof sexeducatiorin the

country” andeveryyearits “professionakducatorspeer
educatorsand communitypromotores’ spreadits mes-
sageoatleastl.1 million peopl€e‘of all ages."t is stated
thatmorethan80 percentof the Americanpeople“sup-

port sex educationin schools,”as do many prestigious
professionagroupssuchasthe AmericanMedical Asso-
ciation,AmericanAcademyof PediatricsandtheSociety
for AdolescenMedicine(all arepro-abortion).

Wait. Takea look back.PPFAclaimsthateveryyearit

reachesnorethanl.1million people‘of all ages."Could
“of all ages”—andPPFAmeansof all ages—qgivepar-
entsreasorfor concernertainly,soanattemptis made
to addresghe point by notingthatit alsoprovidesinfor-

mationto “thousandsf parentseveryyear”to helpthem
talk with their childrenaboutsexualissues(PPFAsays
the opinionsexpressedby a 13-year-oldchild arejust as
valid asthoseheldby aparentThereforeaparentshould
nottell achild thatheor sheis “wrong.”)

The third sectionof “Creating
GenerationHealthy!” is titled,
“Connected.”PPFA says“this
generatiogetshealthybygoing
online"—with PlannedParent-

pregnant, wel let you know f the moming-after pill might

™ s hood, of course.PPFA claims
— its websiteis visited morethan

AM I PREGNANT? An interact- illi i
tive website tool to “help” a girl 2.6 mllllon times per month by

who thinks she may be pregnant. people seeking “information,
education,andreferralsto a healthcenter.”Mention is
madeof interactivefeatureghatcanhelpapersordecide
whichtypeof birth controlis bestdetermindf theyareat
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risk foranSTD, andsoforth. Add PPFA’smobilephone
applicationsandtext and chatservices Now the “wire-
lessgeneration’can “connectwith resourceghey need
and healthcareprofessionalghey trust—wherevethey
maybe,dayor night.”

-

. A
these young people . . . to spread their message to . . . these young people.
The next section,“Strong” usesall of the key elements
necessarto motivateyouthtoaction.First, it isimportant
thatPPFAconveyadegreeof significanceandurgencyif
it isto attractyoungpeople:

The movement for a healthier world is at a turning point.

Across the U.S. and around the world, women are facing attacks
on their access to health care and their rights to control their sexual
health and reproductive destinies.

Second,it is important that PPFA convey a senseof
optimismandtogetherness:

Standing shoulder to shoulder with 5.7 million supporters and
champions, Planned Parenthood advocates for policies that pro-
mote women’s health, programs that prevent unintended pregnan-
cies, and initiatives to protect young people through comprehen-
sive sex education.

Third, it isimportantto userhetoricthat“sealsthedeal:

A healthier world will not emerge on its own. It will be forged
through determination and stamina. Planned Parenthood is calling
on a new generation to become leaders in this struggle, and to keep
their eyes on the prize—a world where health belongs to everyone.

Evena quotationattributedto a PPFA“supporter”who
supposedhattendedhe StandUp for Women’sHealth
Rallyin April 2011is usedo exciteyoungpeople:

I had never been to Washington, or to a rally...and | looked in front
of me and saw the U.S. Capitol—and behind me, the Washington
Monument...and | thought of all the important civil rights struggles
in the past—and that | was part of making history.”

PPFA can be a master manipulator.

In the sectiontitled “Global,” PPFApointsout thatit is
involved in countriesaroundthe world. It is notedthat
suchwork hasbeemmadeeasietbyrecentinnovations.
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“Health is a languagespokenaroundthe globe,” the

documentreads.PPFAIis “working to build a healthier
generatiomot just in the United States,but in nations
worldwide.” Its chief purposein thesecountriesis to

underminelaws, customs,and religious teachingsthat

protecthumanlife in the womb. “PlannedParenthood
supportsover 40 organizationsin Latin America and

Africa that providereproductivehealthcare,education,
andadvocacy.’PPFAspecificallystatesghatit hasbeen
involvedin GuatemalaNicaraguaCostaRica, Ecuador,
PeruNigeria,SudanEthiopia,andKenya.

The sectionendswith an eye-openingquotationfrom

Linda Valencia,M.D., PPFA’s Guatemalgrogramof-

ficer."My goalis to seewomensoonerto let themknow
thattheycanchooséf, when,andhow oftentheybecome
pregnant.”

While not mentionedpreviouslyin the document,it is
closedwith a sectiontitled “Promise,”whichis madeup
of six statementandtheusualendingquotation:

A GENERATION LOOKING TO THE FUTURE WITH HOPE AND
OPTIMISM.

A GENERATION EMPOWERED TO MAKE THEIR OWN DECI-SIONS.
A GENERATION WHO FIGHT FOR WHAT THEY BELIEVE IN.

A GENERATION WITH THE MEANS TO LEAD HEALTHY LIVES.
THAT'S GENERATION H.

PLANNED PARENTHOOD IS THEIR PARTNER.

PPFA:Is like thefifth cousinyou did not know you had
who showsup at your homeunannouncedeglls you how
greatheis, flattersyouabit, andexpectdo movein. And
hewill nottake“no” for ananswerAfter all, it is for your
own good whetheryou realizeit or not, andyou should
feellucky to havehimthere—forever.

Some people have looked at “Creating Generation:
Healthy!” asa partof PPFA’'sannualreport,but this is

unlikely. No annualreporthaseverfocuseddirectly on

youthrecruitmentandactiveinvolvement.Theonly true

connectionis the style of the new documentwhich is

reminiscenbf thatusedfor annualreportsreleasegrior

tothe2009-201@edition.

Sowhy thechange hereis moreto all of this thanthe
punchedlannedParenthoodhasbeentakingonthechin
overthe pastcoupleof years PPFAseemdo realizethat
thelesssaidby its leadersthe betterit is for the group.
The lesspeopleknow aboutthe activities of PPFA,the
betterit is for thegroup.Publicignoranceof its philoso-
phy, goalsandactivitieshasalwaysbeenPlannedPar-
enthood’'greatesally.

“It is vital that pro-life organizationgecognizethe new
emphasi®PFAIs placingonattractingyouth,” saidLDI
PresidenDouglasR. Scott,Jr. “It is vital thatteenagers
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getthe whole story. It is vital thatwe supportprograms
designedo reachyouthwith a life-affirming messagedt
is vital thatwe conveythesignificanceandurgencyof our
work while simultaneouslexpressingur optimismand
camaraderieYes, we cando what PlannedParenthood
doegto reachyoungpeople pbutwe candosowith truth.”

TEENSREQUIRED TOATTEND"PRIDE"” EVENT

Teenagersvho wantto work for UpperHudsonPlanned
ParenthoodUHPP)betteraskaboutexpectationdefore
submittinganapplicationUHPP,basedn Albany,N.Y.,

is requiringteenagerto attenda homosexualpride” pa-
radeasaconditionof employmentAccordingto theGre-

eley Gazette, the requirements “causingsometo ques-
tion” PlannedParenthood’'siseof taxpayerdollars. But

before addressinghe requirement,an overview of the
UHPPprogramisin order.

“SeriouslyTalkingAboutResponsibl&ex’(STARS)isa
UHPP“peereducation”’program.A PlannedParenthood
Federatiorof America(PPFA)affiliate, UHPPcoversAl-
bany,Columbia,GreeneandRensselaeCountiesThere
isaSTARSprogramin AlbanyandColumbiaCounties.

UHPP claimsthat hundredsof teenshavebeeninvolved
in the STARS programsinceits creation.Every yeara
newgroupof highschoolstudentss recruitedandtrained
by PlannedParenthoodstaffers. According to UHPP,
“Not only dothesestudentdearnaboutsexuahealthand
responsibility—theydevelopa wide rangeof new skills
while havinglots of fun!”

A UHPPstatemenenticesyoung peopleby mentioning
someof theactivitiesparticipantenjoy:

S.T.A.R.S. peer educators go on camping trip and college tours,
attend plays and movies and participate in statewide conferences.
They do interviews with the media and speak to many kinds of au-
diences. They also learn to work closely with other teens who come
from different backgrounds and perspectives.”

“The role of a ‘peer counselor’is pretty muchjust asit
sounds,saidLDI PresidenDouglasR. Scott,Jr. “Plan-
ned Parenthood’sadult leadershipknows young people
aremorelikely to listentoamessagéhatappearsocome
from their peers—someon&ho canrelateto whatthey
areexperiencingor feeling.” Scottsaidthis is especially
true if the messagés onethata youngpersonmight na-
turally find uncomfortableor objectionablebecausat
runscontraryto commonsenseandthe child’s upbring-
ing. “PlannedParenthoocheedsto breakthroughsuch
naturaldefensivebarriersf it is goingto snareits prey.”

“Many teensknow in their heartsthat the propaganda
beingpushedon themby a supposegbeeris not the best
way to go,” Scottsaid. PlannedParenthoodvantstheir
young employeesto come acrossas empatheticand
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knowledgeableOf coursemostof the statementsnade
by thesecarefullyselectedandgroomedmouthpiecesire
simply commonPlannedParenthoodsloganswe have
beenhearingfor manyyears.They soundgoodandrea-
sonableat first, butanyonewho takesthetime to dissect
the rhetoricsoondiscoversit is misleading,flawed and
even potentially dangerousThe problem is that most
young peopletendto be trustingandwill not look that
closelyor critically.”

Teenagersare urged to becomefamiliar
with the STARSprogramonline. Links to
aSTARSpageonFaceboolandYouTube,
whereseveralideosareavailable,is pro-
__ videdontheUHPPwebsite Thereis alink
to a MySpacepage,but the pageitself is setto private.
Only preapprovedfriends” mayview it. More secrets.

Onevideo is titled, “Meet the Albany S.T.A.R.S.Peer
Educators!(5:57runtime;postedApril 2009).Thevideo
featuredeenagersalkingaboutSTARSIn generaterms.
It beginsby following teensastheyaremeeting.

Sixteenyearold Johronwasaskedto commenton what
the programmeandgo him. “Helping out the community
and being a leader,not a follower, | guess,”he said.
Ashley, 18, mentionsthat UHPP operatesTeen Clinic,

wherepeoplecomein andgetinformationandto getcon-
doms.”Thehoursof operatiorareprovided. Viewersre
guidedthroughthe stepsonewould takeif visiting Teen
Clinic. Duringthe*“tour,” Emmanuell7,usesamodelto

demonstratbowto putonacondom.

Ashleyreturnsto talk aboutsecrecy‘Most peopledon’t
know that in New York Statethe law is confidential,
meaningthat your serviceshere,whateveryou getdone
here,is confidential...Yourparentswon'’t find out. No
onewill know.”

In an effort to cover themselvesabstinences briefly

mentionednearthe endof the video."Rememberabsti-
nencdirst,” ateenfemalesays:It's theonly 100percent
guarante¢hatyouwon’'t getpregnanbrgetanSTI.”

In the STARS video “Real Sex Ed SavesLives” (1:52
runtime; postedOctober2009),threepeereducatorsare
askedwhy theysupport‘comprehensiveexeducation.”
First up is Letycia:

Comprehensive sex education is important to me because it does

cover abstinence and it's something that’s important for everyone

to know. It also tells us the definition of abstinence which is refrain-

ing from any risky behaviors that can put you at risk for pregnancy
or a sexually transmitted infection.

Danielle is next:

Comprehensiveexeducations importantto me becausel,
mean,somepeopledon’t haveparentsto go talk to. Some
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peoplearen’tableto goto a personin thecommunitylike an
olderadultor their family or anythingandtheydon’t know
the prosandconsof havingsex.Theydon’t know the pros
and consof safesex. They don’t know aboutabstinence.
They don’t know about consequencesf having sex—of
beingsexuallyactiveandcomprehensiveexeducations a
way for teensto get the information that they needfrom
otherteens,from schoolsthingslike that...I supportit be-
causat’s informationthatwe needthatwe’renotlearning.”

Fifteen year old Isabel is the youngest to speak:

| think comprehensive sex ed, as opposed to abstinence-only sex
ed, is really important for kids to learn about because it helps to
make your own choices in life and rather than just having the whole,
“Don’t ever have sex. Sex will kill you” thing, “Sex will get you preg-
nant every single time” shoved down your throat, then it's easier to
make your own choices when you know what your options are like
you can have sex you can not [sic] have sex but if you choose to
have sex that's okay. You won'ttotally die. So it’s cool. | like it.

Another video is titled “Condom
Myth Busters”(2:58 runtime; posted
January2008).STARSmembeRyan
Phelpsstatesoneof themyths.“Con-
domsaretoosmallfor my...” A ques-
tion, “Is your...thisbig?” A teenis
o shownputting a condomo_n a_model
onacanoflysol  maleorgan.“How ’bout this big?” A
condomis putonalargermodel.“How ’'bout thisbig?” A
condomis puton acanof Lysol spray.“What aboutthis
big?” A condomis putonalargejar. The videoendsby
advertisingPlannedParenthood’seenwebsite.In addi-
tion, anoticeis shownthatreads; To find aPlannedPar-
enthoodhearyoucall1-800-230-PLAN”

A third video,"The Returnof theCondomMyth Busters”
(2:47 runtime; postedJune 2008), addresseshe myth
that,“If thecondombreaksduring sexthere’snoway to
preventpregnancy.’The video s riddled with mislead-
ing statementsT his particularmyth is addressethy two
teenag@irls engagedn aconversation:

E
E
[ —==

"Condom Myth Bust-

Girl 1: [M]e and my boyfriend had sex last night and the condom
broke and | have no idea what to do.

Girl 2: Have you heard of the emergency contraception pill?

Girl 1: No, what's that? How’s a pill suppose to help me? | could be
pregnant?

Girl 2: Well...if the condom breaks and you take it within five days
but it's most effective within three.

Girl 1: Wow that sounds really good. How can | get it?

Girl 2: Well you have to be 18 to get it at a pharmacy but you can
getit at Planned Parenthood for less money or even free.

Girl 1: Wow that sounds great but what if | can’t get to Planned
Parenthood or not 18 yet?

Girl 2: Well you can get it by prescription from your doctor but you
have to go as soon as possible for it to work.

Girl 1: Alright. Can you give me a ride to Planned Parenthood?
Girl2: Sure, getin.
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The conversationis followed by a teengirl and boy

sittingonasofa.”"Emergencycontraceptioror PlanB is a

highdosagef hormones, thegirl saysEC is asafeand

effective way to preventpregnancyafter unprotected
intercourselt canbestartedup to five daysor 120hours

afterunprotectedex.EC worksby preventingovulation

and thickeninga woman’s cervicalmucus.The mucus
makest harderfor thespermoreachtheegg.”

Thereareseveralothervideosavailablefor viewing. “A
World of Pure Sex Education” (2:25 runtime; posted
June2010)is areferenceo the phrase‘a world of pure
imagination” that was usedin “Willy Wonka and the
Chocolate=actory.”(A portionof the songis usedin the
video.) A condomis placedon a modelin this video as
well. It endswith adsfor UHPPteenprograms.

STARSIs opento anyonewhois atleastl4 yearsold and
enrolledin high schoolasa full-time studentPeeredu-
catorsserveaspaidinterns.As notedabove selectedan-
didateswould be requiredto attendthe “Capital Pride”
(homosexualparaden Albany,whichis heldeveryJune.

“These [Planned Parenthoodand homosexuallgroups
supporteachother’'s agendasventhoughthey do not
have anything in common...” Duane Motley of New
Yorkers for ConstitutionalFreedomstold the Gazette.
“You cangotoa‘gay’ paradeandseepro-abortiorsigns
and vice versa.They are networking togetherto make
eachothermorepowerfulthantheywouldbeseparately.”
Motley said the idea of taxpayerdollars being usedto
sendeenagerto attendahomosexudipride” paradehat
featuresnenandwomenin little to noclothingin sexual-
ly suggestivandvulgarposess outrageous.

| Y p sl
Sisters of Perpetual Indulgence: Failing to recognize—or care about—their
own bigotry, this group of homosexual men exists to mock the Catholic
Church. They are a common site at “Pride” parades nationwide. Men
occasionally dress up like bishops or other Catholic clergy (even the Pope)
and join the “Sisters” in their wickedness. A new level of sacrilege was
reached when they sponsored a “Hunky Jesus” contest featuring men wearing
nothing but a loincloth and simulating suffering as though it were a joke.

Blue Carreker,UHPP’svice presidentfor public affairs
and marketing,defendedthe mandateOne of our re-
quirementss for our peereducatorgo be ableto reach
out andwork with at-risk communitieswhich includes
thelesbiangayandtransgendecommunities, ’shesaid.
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"™UIE CarrekesaidUHPPhasaninformationtable
: atCapitalPrideeventandSTARSmembers
mustattendsotheycouldbeseernin asetting
wheretheywould interactwith homosexual,
bisexuakndtransgendepeople:‘Oneof the

Carreker
conditionsfor our stategrantis to educateandreachout
to thatpopulation.That'soneof thelargestopportunities
of theyearto reachthatpopulation.”STARSpeereduca-
torsarealsorequiredto attendWorld AIDS Day events,
whichsubjectghemto similarpeopleandbehavior.

Fundedby the New York StateDepartmenof Health’s
Community-BasedAdolescent Pregnancy Prevention
Program,STARSis not the only UHPP groupdesigned
to connectwith youngpeople.“TeenChoices”is for 11-
14 yearold girls. Theymeetweeklyto discusgheissues
facedby 11-14yearold girls. UHPPsaysTeenChoiceds
“an interactive self-esteenbasedoregnancyprevention
programthatteachesaboutresponsiblelecision-making
andutilizes...S.T.A.R.Speereducatorsas peer-to-peer
mentors.Participantwisit collegesandhighschoolsand
attendartisticand culturalevents.The youngerthey can
snagem, thebetterit is for PlannedParenthood.

Anyone who thinks a “peer education”programusing

14-year-oldss uniqueto UHPPis wrong. In December
2011anotheiPPFAaffiliate, PlannedParenthoodf Wis-

consin(PPWI),releasedstatemenindicatingadesireto

find a“Youth HealthEducator. The statemenincluded
aparagraphegardinghepurposeof theposition:

This position will further the department’s mission of creating sexu-
ally healthy communities with a focus on reducing the rate of teen
and young adult pregnancy and STls, including HIV/AIDS...pro-
vide one-on-one health education to youth in our Youth Health
Clinics, assist with providing direct sexuality education to youth via
the youth text hotline and “Youth Nights” programming, and act as
community advocates regarding issues of responsible sexuality
education among adolescents and young adults.

This soundslike a job for anadult, but whatis PPWI's
standardApplicantsmustbeatleastl4 yearsold. As an
official with Right to Life of Wisconsinsaid, “Planned
Parenthoods masterfulat luring young peopleinto its
circles...” And every PPFAaffiliate is doingthesame.

Entities that are boycott targeand funded Capital Pride: Bank ¢
America, Golub (Price Chopper), Pernod Ricard, and TD Bank.

OBAMA ENCOURAGES ABORTION ACTIVISTS

OnMarch27,2012,the White Housereleased videoin
which PresidenBarackHusseirObamall speakglirect-
ly to PlannedParenthoodctivists:

For you and for most Americans protecting women's health is a
mission that stands above politics. And yet over the past year
you've had to stand up to politicians who want to deny millions of
women the care they rely on and inject themselves into decisions
that are best made between a woman and her doctor. Let’s be clear
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here. Women are not an interest group. They're mothers and
daughters and sisters and wives. They’re half of this country. And
they're perfectly capable of making the own choices about their
healthcare. So we're grateful that through it all you never forgot
who you're fighting for. The woman with a new lease on life be-
cause a mammogram caught her cancer in time. The woman who
can sleep easier at night because of a cervical cancer screening.
The woman who is able to choose when to start a family because
she could afford contraception. So when some professional politi-
cians casually say that they'll get rid of Planned Parenthood, don’t
forget what they're really talking about—eliminating the funding for
preventive care that millions of women rely on and leaving them to
fend for themselves. That's why last year when Republicans in
Congress threatened to shut down the government unless we stop-
ped funding Planned Parenthood, | had a simple answer. “No.” But
we know this debate is far from over. We must continue to send the
message loud and clear. If you truly value families you shouldn't
play politics with a woman’s health. That's why | know that Planned
Parenthood will continue providing care no matter what. | know
you'll never stop fighting to protect the healthcare and the choices
that America’s women deserve. As long as | have the privilege of
being your president, neither will I. Thanks.

Plannéd HenryM. Jacksonp-Wash.,

| servedntheU.S.Senatdrom
dParei 1953 ntil his deathin 1983
o He backedincreasedspend-
- a = ing for weaponssystemghat
bresident from Planned Pasonthood® Wgu Idlikely bemadeby Seat-
tle-basedoeingCompanyWhile commonlyreferredto
as“the Senatofrom Washington,’ Jackson’sealousad-
vocacyfor suchspendinged opponentgo call him “the
Senatorfrom Boeing.” If Jacksorwas“the Senatorfrom
Boeing,” BarackObama’sfanaticalsupportof abortion
surelymeans‘the Senatorfrom PlannedParenthood’ls
now“the Presidenfrom PlannedParenthood.”

THE PRAYER PROJECT

Please joirusin daily prayerfor peopleactivein thePro-Abortion
Movementandthosewhohavebeenweakin theirclaimedpro-life
convictiongsubjectochangeupdatesitwww.fightpp.org).

March—Major George Hood of The Salvation Army

USA,whoistryingto distancehecharityfromtheopenly
pro-abortionposition taken by the internationalhead-
quartersandsomeaffiliates; April—MoveOncofounders
Joan Blades andWes Boyd; May: Kenneth Cole, chief

executiveof KennethCole Productionsinc.; and June:

John Andrew Boehner, Speakerof the U.S. Houseof

Representativesyho hasnot stoodup to thoseinsisting
oncontinuedaxpayeifundingof PlannedParenthood.

The Caleb Report, an official periodical of Life Decisions International (LDI), is publish-
ed six times per year. Opinions expressed herein do not necessarily reflect the views
of every LDI Partner or members of its Board of Directors/Advisors or staff. This publi-
cation may be copied so long as the appropriate citation(s) are included. It may be
quoted so long as proper acknowledgement(s) are provided. Write: P.O. Box 439,
Front Royal, VA 22630-0009 (USA). Phone: (540) 631-0380. Many past issues of The
Caleb Report are available on LDI's Website: www.fightpp.org.
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